In this new age of globalization, higher education plays an increasingly important role in preparing a workforce that meets the rapidly changing industry needs. The article examines the entry-level skills and competency gap that exist between Public 
Introduction
Public relations is a strategic communication process that builds mutually beneficial relationships between organizations and their publics (PRSA, 2011) 
. It means Public
Relations is a management function that is responsible for building good relations with the public.
The 2nd ICVHE The problem of curriculum mismatch with work requirements was common in developing countries as was shown in studies done in Benin and Senegal - [15] . In Indonesia, vocational education has only recently developed. Public Relations industry has not familiar with the qualifications of vocational graduate students. This phenomenon is seen from the Focus Group Discussion (FGD) conducted by Vocational Communications of Universitas Indonesia which stated that industry currently prefer to hire Public Relations from undergraduate program. Today, The educational background of public relations practitioners is dominated by people with other education such as engineering, literature, and others.
McKinsey just published a worldwide research that examine the impact of education on employment. That research shows the challenging mismatch between our educational system and the job skills employers need (Forbes, 2012).
That research also compared student 'perceptions of value' between traditional education and vocational education and apprentice programs. In the research every country values traditional education over vocational education except for Germany, where 49% of respondents say academic education is more valuable. This phenomenon also happened in Indonesia. It also happened in Indonesia that people values undergraduate education over than vocational higher education. Furthermore, employers are among the most important stakeholders to graduates employability.
Then this research seeks to see whether Public Relations Vocational Education Universitas Indonesia is able to meet the needs of the industry or still need to be adjusted and improved.
Literature Review

Commission on Public Relations Education in Public Relations Education for the 21
Century-A Port of Entry (1999) said that curriculum were used to develop knowledge, skill, and personality trait coding categories for a content analysis of 223 job postings representing 73 public agencies.
According to Pratt (1994) and Barriw Milburn (1990) in Wen Shu (2012) said, the word 'curriculum' is derived from the Latin verb currere, 'to run'. 'Currere' became a diminutive noun and meant a 'racing chariot' or 'race track'. An extension was made by Cicero who associated the term with curriculum vitae that means 'the course of one's life'. He also associated it with curricula mentis that metaphorically refers to 'the (educational) course of the mind'. It was not until the nineteenth century that the term was commonly used in the educational field. 
Results & Discussion
The interview result from 18 informant show that there are four gaps in PR Vocational Curriculum, such as:
Media monitoring skill
Employers said that they found some difficulties in training the entry-level employee to do a media monitoring activity. Most of the entry-level employee know about media monitoring but cannot do the execution. They do not know how to search the news and count the PR Value. They also can't make a media monitoring report which is the most important part in this activity.
Media monitoring skill is very important because it is the first step in PR work. PR Today, Media Monitoring is only given as a knowledge for PR student and they are not taught about how to do it in practical area.
Digital communications skill
In this digital area, digital communication becomes an effective strategy for some publics. So, the employers expect that entry level should know how to implement digital communication strategy. Not only maintaining the digital communication like social media and website, the employers also expect that the entry level is able to plan, execute and evaluate the digital communication program.
Today, PR student only get the knowledge about digital communication from some subjects along the semesters. There is no a special subject for it so student is not familiar with digital communications tools and cannot operate it, such as Search Engine Optimization (SEO), evaluation software, google analytics and others.
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PR documents writings
The employers expect that entry level has a writing competency. They expect that employee knows & able to write all PR documents such as: press release, backgrounders, Q&A anticipated, fact sheet, photo caption, features & cue card.
Today, the writing class focus in major document like press release, features, printed media writing (brochure, magazine, article)
Photography and videography basic skill
The employers said that entry level should be equipped with photography and videography basic skill. Those skill are important because PR job always related to the pictures and video. This competency is also required in the junior public relations certification test.
Today, there is no subject talking about photography and videography. So, student make a photo and video based on their own knowledge and capability. This study findings also revealed weaknesses amongst vocational students including personality traits and characteristic. Those two factors play a significant role in hiring decision of public relations practitioners in relation to entry-level position. When areas of weakness were revealed, practitioners generally agreed that public relations students we be educated.
